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**MRP Viva- External (30 Marks); Internal {Guide} (20 Marks); Report (10 Marks) Jointly by External and Guide
*** MRP Internal - Synopsis Presentation (20 Marks); Mid-Sem Presentation (20 Marks)
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1 MBAI401C  |[Strategic Management 60 20 20 0 0 4 0 0 4 100
2 MBAI402C  |Supply Chain Management 60 20 20 0 0 4 0 0 4 100
3 MBAAPR402 |(Commercial Designing 60 20 20 0 0 4 0 0 4 100
4 MMM402 Broadcast Journalism 60 20 20 0 0 4 0 0 4 100
5 MMM403 Public Re.latlf)ns & Corporate 60 20 20 0 0 4 0 0 4 100
Communication
6 MMM405 Event Management 60 20 20 0 0 4 0 0 4 100
7 MBAAPR407 [Major Research Project 0 0 0 60 40 0 0 0 4 100
8 MBAAPR 408 [Comprehensive Viva 0 0 0 50 0 0 0 0 2 50
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